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BUSINESS EXCELLENCE FRAMEWORK
All enterprises consist of a number of sub-systems.

All processes are part of a larger system.
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- Improved layout & configuration

» Configured portable work bench
e Improved visual management
 Trip hazards & obstacles reduced

* Waste bin provided
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Thankyou

Contact us - www.benchmarkin

Anton Benc:
anton@benchmarkingpartnerships.com.au

Phone: (+61 409 145 033)

Bruce Searles (+61 418 267 794)
bruce@benchmarkingpartnerships.com.au
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